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Dear Destination Gettysburg Member,     
  
In the travel industry, it's important to think big and think smart.  
  
While sometimes it's all too easy to only look at our own 
destinations, at our own local travel experience - it's crucial that 
DMOs, too, look at efforts outside their own communities and how 
these measures can impact their own success. 
  
For this very reason, Destination Gettysburg remains active on a 
regional, statewide and national level to make sure that not only 
marketing stays strong, but that the best policies are in place to 
ensure that travel is safe, travel is easy and the benefits of travel 
are seen by our local communities. 
  
Issues such as our highway system, airports, traveler security and 
Visa programs are all critical to destinations like Adams County, 
Pa. Without the proper attention, these matters will hinder the 
ability and ease of travel to all destinations. 
  
As a representative on the board of U.S. Travel Association's 
Destinations Council, our local tourism community in Adams 
County is helping to pave the way for successful travel into and 
around the United States, and destinations big and small will reap 
the benefits of these measures. 
  
This week, Destination Gettysburg - under a partnership with U.S. 
Travel Association - met with U.S. Congressman Scott Perry in a 
roundtable discussion over national-level issues that are facing 
the tourism industry. See story below. These types of discussions 
are crucial to bring federal legislators and local tourism 
communities together for the sake of the local economy. 
 

Sincerely, 
  
  
  
  

Norris Flowers 
President 
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Top Headl ines  
                     

U.S. Travel Association holds tourism roundtable in Gettysburg 
 
On Monday, board members and staff of 
Destination Gettysburg met with Congressman 
Scott Perry and the U.S. Travel Association to 
discuss federal-level initiatives to further 
develop international travel to the United 
States.  
 
Dubbed "Travel Talks," these U.S. Travel 
Association-led roundtable discussions pair 
local U.S. congressmen and women with local 
tourism officials to reinforce the importance of 
tourism on the local economy and stress the 
importance of national measures to ease and 
promote visitation by international travelers. 
 
Monday's Travel Talks in Gettysburg featured a behind-the-scenes tour of the Wyndham Gettysburg 
Hotel, breakfast and a discussion among representatives with Destination Gettysburg, the 
Pennsylvania Tourism Office, Harrisburg International Airport and Congressman Perry's office. 
 
Click here for more photos of the roundtable and tour. 
 
 

Fill out brief survey to provide us with your feedback 
 
It is important for the staff of Destination Gettysburg to best understand the priorities and interests 
among its members. Your feedback will allow us to determine ways we may improve our 
organization and the value to the businesses in the tourism community of Adams County, Pa. 
 
Please complete this survey by Sept. 10. If you have any questions, please contact Donna White, 
Director of Member Services at donna@destinationgettysburg.com. 
 
Please take the survey by clicking here. 
 
 

End of Summer Membership Social set for Sept. 23 

 
On Wednesday, Sept. 23, from 4:30 to 6:30 p.m., Destination Gettysburg will host an End of 
Summer Membership Social at the beautiful Battlefield Bed & Breakfast, 2264 Emmitsburg Road, 
Gettysburg. 
 
Come out and mingle with fellow members and enjoy some fun, food and yard games as we 
celebrate the end of a successful summer season. 
 
Members are encouraged to socialize with fellow members and Destination Gettysburg staff. 
 
RSVP by Sept. 14 to Kristi Cramer, Marketing Assistant, at (717) 338-1054 or 
kristi@destinationgettsyburg.com. 
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Vote Gettysburg, Apple Harvest Festival in 
latest polls 
 
 
Members are encouraged to support the destination by voting in 
two online contests hosted by USA Today and 10Best.com, two 
leading travel content websites. 
 
In the first contest, Gettysburg is up against 19 other historic 
destinations across the United States in an online vote for "Best Destination for History 
Buffs." Voters can cast a vote once a day, every day, until Sept. 14. Gettysburg is currently ranked 
No. 1 in this poll. 
  
In another online contest that started this week, the National Apple Harvest Festival is competing 
against 19 other events for the "Best Fall Harvest Festival." Our own Apple Harvest Festival is 
currently ranked No. 12 and voting is open until Sept. 28. 
 

New webpage highlights local bicycle 
tours for visitors 

 
Biking around Gettysburg is a great way to see the sites, enjoy 
our community and stay healthy. Healthy Adams 
Bicycle/Pedestrian (HABPI) presents a variety of ride options in 
town, on the battlefield and throughout scenic Adams County.  
 
Destination Gettysburg recently added a page to its website 
that provides links to several bicycle routes. Click here to see a 
list of routes and maps. 
 
We encourage our members to share this link with their front-line staff, or print out bicycle routes for 
their guests. 
 
 

Learn more about upcoming parking app 
 
The Borough of Gettysburg is offering a free webinar on the Passport Pay-by-App on Sept. 10 at 9 
a.m. 
 
Held at the borough municipal building at 59 E. High St., the webinar will be aimed at business 
owners and will inform those in attendance of the parking validation, which allows parking patrons in 
Gettysburg to add money to their meter using an app. 
 
If you wish to attend this webinar, email info@mainstreetgettysburg.org. 
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Event listings are now in easy printable format 
 
 In order to help our members and visitors use the very robust 
calendar that our website hosts, we have added a print feature to the 
search box. If you enter the date range you are interested in viewing, 
then click print, a new window will open with a print friendly version of 
the calendar. At the top of the page is a link that will allow you to print 
to your designated printer. This is a great tool for your front-line staff to 
have as a resource or to hand out to your guests.  
 
For questions about the new feature or our events calendar, please 
contact Kristi Cramer, Marketing Assistant, at (717) 338-1054 or email 
kristi@destinationgettysburg.com.  
 
 

Changes to website events, packages and listings 

 
 In March, we launched the new destination website complete with a new portal for you to update 
your information, add events and packages and even be part of our coupon program. After working 
with the system for a few months, we found that there were aspects that could be improved and are 
happy to communicate that those improvements have been implemented. 
  
There is a new process to update your member page. When you make updates, in order for those 
to be submitted and reviewed by our staff, you will need to select Save and Submit at the top of the 
page. You must click "save and submit," not just "save." Once selected, a box will appear where 
you will enter a brief description of your changes, for example: hours updated, body copy changed, 
new group tour copy.  
 
 Once that is done, you will click the "Submit (and lock)" button. This action places your member 
page in queue for review and approval. Your changes cannot be approved if you do not select 
"Submit (and lock)." 
 
 This same process of selecting Save and Submit, enter a description of your change and finally, 
Submit (and lock) are utilized in the event section and the packages section should you wish to 
update any existing events or packages. 
  
If you have any questions about how this functions, contact Stacey Fox, Vice President of Sales and 
Marketing, at stacey@destinationgettysburg.com.  
 

Market ing Updates  
 

Destination Gettysburg's marketing efforts 
  
August kicked off the delicious Foodies theme, encouraging visitors to #TasteGettysburg. Many of 
our ads feature people enjoying our cuisine or items from our farms. We also ran a full-page ad in 
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Good Housekeeping, Women's Day and Redbook 
featuring a family enjoying our fall destination. Our pre-
roll commercial features a short take on an amazing 
culinary experience in a restaurant, at an orchard and at 
a market. An extended 30-second spot extends the story. 
The campaign will continue through October.  
  
We launched our digital campaign and commercials on 
Radio PA. In addition to the ads mentioned above, print 
ads appeared in Rec News and Main Line Today, with 
ads schedule to run in September in AAA World 
Magazine, Better Homes & Gardens, Country Living, 
Women's Day, Family Circle, Pittsburgh Magazine, 
Harrisburg Magazine, Baltimore Magazine and 
Philadelphia Magazine. As well, a campaign ran on 
WashingtonPost.com and an online content campaign 
with Madden Media. We continue to work hard on our 
social media channels, distribute our newsletter to 
approximately 80,000 opt-in subscribers, create blog 
posts and work with journalists and bloggers to tell our 
story.  
  
We encourage our members with a tie to culinary - 
dining, food tours, sweets and treats, farm markets, brews, wines and ciders, food related events 
and all things edible - to use our #TasteGettysburg social hashtag.  
 
October will continue the theme as well as touch on fall foliage and #HauntedGettysburg. Culinary 
tourism is a hot trend and one that Adams County can definitely embrace. Our growing offering of 
craft beverages and food, farm to table and locally rendered are sure to entice any food lover, 
especially when paired with our amazing history and beautiful community. We're still looking to hear 
from our restaurants that offer locally sourced menu items - send a note to Stacey 
Fox, stacey@destinationgettysburg.com, letting us know what you're up to. We also want to hear 
about your signature drinks. We can't tell your story without you.  
  
Want to see the impact of our efforts? Click here to see the July Marketing Report. In addition to 
information on our efforts with the leisure travel market, you will also see reports on our group and 
meeting segment efforts as well as a snapshot of what is happening with our media relations and 
social media efforts. Any questions regarding this report should be directed to Stacey Fox, Vice 
President of Sales and Marketing. 
 
  

Advert is ing Opportunit ies  
 

Be part of the State Travel Planner 
  
Destination Gettysburg is again working with Miles Media to provide members with an opportunity to 
be part of the State Travel Planner in our advertising co-op. 
  
If you are interested in learning more, contact John Vitolo, Travel Marketing and Media Consultant, 
Miles Media, at (603) 490-8734 or john.vitolo@milespartnership.com. 
  
  

Advertise in Gettysburg's upcoming Travel Planner  

  
Ad sales for the 2016 Gettysburg Travel Planner, formerly the Gettysburg Visitor Guide, are now 
available. If you are interested in advertising, contact Steve Lassiter, (443) 909-7828 or 
steve.lassiter@todaymediacustom.com. A current rate card can be downloaded here. 
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Member News  
 

America's Best Value Inn announces new building plans 
 
Effective Dec. 2, 2015, Americas Best Value Inn at 301 Steinwehr Ave. will close for business to 
begin demolition to make room for a new Best Western Hotel. 
 
Demolition is planned to being early January 2016. Construction of the new three-story, 81-room 
Best Western Hotel-Gettysburg will begin in Spring 2016 and is planned to open in Spring 2017.  
 
Quality Inn Gettysburg Battlefield, which is also owned and operated by the Witt family, is not 
affected by the new plan.   

 
Deadline to comply with credit card changes coming soon 
 
The deadline for business owners to adopt credit card chip-card readers and software is Oct. 1.  
 
The American credit card industry is switching to chip cards because its harder for thieves to 
counterfeit them than it is to make fake magnetic stripe cards. Card issuers are in the process of 
sending new chip cards to their customers, and businesses have until Oct. 1 to implement the card 
readers and appropriate software. 

 
Retailers and other businesses without equipment to handle the cards could be liable if a customer 
commits fraud with a chip card.  
 
A recent survey, however, concluded that the majority of small business owners have not made the 
change. Read more here. 
 
 

Today Media hires new Sales Representative  
 

 
Holli Muffler, a veteran tourism sales representative, will be working with 
Steve Lassiter and Today Media for the Destination Gettysburg 2016 Travel 
Planner, formerly the Official Visitors Guide. 
 
Muffler has most recently sold advertising for the Wilmington CVB, Chester 
County CVB, Valley Forge TCB and New Jersey travel guides that TMCC 
produces.  
 
Destination Gettysburg members can expect to be hearing from Holli soon. 
 
 

Pink Journey of Lights benefit starts this month 
 
The Pink Festival of Lights, a campaign to light up the Gettysburg area in pink lights to support the 
awareness of breast cancer kicks off in September with the sale of lights at local retailers. 
 
Home and business owners are asked to show their support by stringing strands of pink lights in 
October, which is Breast Cancer Awareness Month. Lights are available for purchase in Gettysburg 
at True Friends Boutique, Gettysburg Times, Battlefield Harley-Davidson and WellSpan Adams 
Cancer Center; in Hanover at Life Changes Boutique Inc., Hanover Hospital Community Health and 
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Education Center, Hickory Falls Entertainment Center, Hanover Hyundai and Hanover Honda; in 
New Oxford at Martin's New Oxford Hardware Inc.; and in Biglerville at Bair's Flower Basket. 
 
Lights are available for purchase now. 
 
A Pink Houses Music Festival is scheduled for Saturday, October 3, and will feature live music, 
vendors, raffles, games and food and drinks. The festival will be held at the New Oxford Social 
Pavilion from 11 a.m. to 7 p.m. Then, at 7 p.m., the festival continues at The Mill just west of New 
Oxford. Admission to both events is by donation. 
 
For more information, visit www.pinkjourneyoflights.org. 

Group Tour News  
             

Destination Gettysburg hires new Group Sales 
Manager 
 
 
Nicole Absher is Destination Gettysburg's new Group Sales Manager, handling 
the organization's efforts to reach tour operators and group travel leaders to 
bring groups to Adams County, Pa. 
 
Nicole is originally from Tennessee but is a former resident of Cumberland, Md., 
and graduate of Frostburg State University. 
 
Through the hiring of Nicole, Destination Gettysburg aims to grow its relationships with tour 
operators in hopes of building upon its success as one of the country's most popular group travel 
destinations. 
 
 

PA Bus Association to hold 2016 
Annual Meeting in Gettysburg 
 
Members of Destination Gettysburg will have the 
opportunity to highlight their properties to nearly 
200 members of the Pennsylvania Bus Association 
next year during the PBA Annual Meeting, being 
held June 20-24 at Gateway Gettysburg. Click here 
for additional information. 
 
  

Group Tour Meeting Notes 
 
If you were unable to attend our last Group Tour meeting on Aug. 19, click here for notes. Contact 
Jenny McConnell if you have any questions on the topics covered.   
  
 

Leads now available 
 
The following group leads are available for download through the member portal: 

 2015 PBA Annual Meeting  

If you have questions, contact Jenny McConnell, Director of Sales, at 
jenny@destinationgettysburg.com or (717) 338-1053. 
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Upcoming Booth Share Opportunities 
  

We still have booth-share opportunities available for 2015. If you are interested in the group market 
you may want to consider joining us with our last 2015 opportunity: 

 Greater New Jersey Motorcoach Group Leader Show - Date TBD in November in Atlantic 
City, NJ. Cost is approximately $300.  

For more information on this show and availability for 2016, including how to participate, click here. 
 

Meet ings Market  Opportuni t ies  
                     

Seven meeting planners tour Adams 
County in latest FAM tour 
 
Destination Gettysburg hosted seven meeting planners 
in Gettysburg from Aug. 12-13. These planners enjoyed 
site tours of 12 Gettysburg meeting facilities and a 
glimpse into our leadership development programs.  
 
The successful FAM has already produced two new 
RFPs for the destination.   
   
 
  

Meeting planner leads now available 
 
The following leads are available for download through the member portal: 

 2015 Collaborate Marketing 

 2015 Rockville Planner Reception 

 2015 Meeting Planner FAM Attendees  

If you have questions, contact Jenny McConnell, Director of Sales, at 
jenny@destinationgettysburg.com or (717) 338-1053. 
  
 

Meetings Market Meeting Notes 
 
If you were unable to attend our last Meetings Market meeting on Aug. 19, click here for notes. 
Contact Jenny McConnell if you have any questions on the topics covered.   
 

See Who's Meeting in Adams County 

 
Here is a list of groups who will be hosting meetings, reunions and activities in the area over the 
next few months. We are not able to share the contact information of these groups, but we want you 
to have the opportunity to welcome them and be prepared with extra staff during busy times. Each 
group has requested Welcome Bags, which are compiled by Destination Gettysburg and include a 
Visitor Guide or Attraction & Dining Guide, Destination Discounts and gift for each attendee. If you 
would like to offer a discount or provide Welcome Bags for a meeting being held at your site, please 
contact Kristi Cramer at (717) 338-1054 or kristi@destinationgettysburg.com. 
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Media Relat ions News  
  

Send us your holiday events immediately 
   
Thank you to the many members of Destination Gettysburg who recently shared their holiday 
events for upcoming media and other promotions. 
  
We hope to gather as many events - everything from concerts to 
parades to performances and dinners - in order to include in a media 
promotion set to be launched in mid-September. 
  
We're looking for events taking place between Thanksgiving and 
New Year's Day. 
  
If we haven't heard from you and you're planning a holiday event or 
activity - big or small - email Carl Whitehill, Director of 
Communications, at carl@destinationgettysburg.com. 
  
  

Need an up-to-date list of local/regional media? 
  
Destination Gettysburg encourages its members to broaden their media outreach to editors and 
news directors in the Southcentral Pennsylvania and Northern Maryland areas.  
  
Establishing direct relationships with media outlets throughout the area is an effective way to 
promote events and other story ideas. To make this effort easier for its members, Destination 
Gettysburg is offering its members an up-to-date media list, available by clicking here. 
  
Any questions about media contacts should be directed to Carl Whitehill, Director of 
Communications, at carl@destinationgettysburg.com. 
  
  

Social  Media and Digi ta l  Content  
                      

Why you should care about 
'influencers' 
 
 
It goes without saying, but the media landscape 
has changed more over the past 10 years than 
likely any time in history. The days of just talking 
about newspapers, radio and television are over, 
and words and phrases like "content," "social 
media" and "influencers" are taking over the 
marketing dialogue.  
 
Destination Gettysburg, too, made the 
adjustments in marketing and media relations to 
make sure that Adams County is being promoted 
to the right people on the right platforms. No 
longer, for example, is Destination Gettysburg hosting strictly newspaper writers, radio hosts and TV 
reporters.  
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Today, we're working with bloggers, freelancers, and now, influencers. Admittedly, sometimes, it's 
difficult to gauge the significance and impact that such journalists will have on our destination, but at 
the same time, we can't ignore these valuable tools to promote our destination, or our businesses. 
 
Take, for instance, an influencer - who is someone who's likely blogging, Tweeting and 
Instagramming their way through our destination - has the capability of reaching tens of thousands 
(sometimes, millions) of people through their reach and engagement. If an influencer visits 
Gettysburg - or steps through the front door of your business - and enjoys their experience, they are 
likely to share that among a variety of social media channels, and the important part, is that people 
are listening to them. 
 
For more on influencer marketing, read more here, courtesy of AdWeek. 
 
 

Video is still everywhere ... what are you doing? 
 
Five years ago, everyone was talking about video. Perhaps bad 
news to some, everyone's still talking about it, and more so.   
 
In the meantime, several of our members have embraced video 
marketing, but not many. Let's face it - few of us, if any, have 
experience with a video camera, and who has time for editing a 
video anyhow?  
 
So says the experts - "with online video quickly becoming a key 
means for people to satisfy their information and entertainment 
needs, small businesses that fail to include it in their internet marketing strategies will do so at their 
peril." 
 
The good news is that video is easy to start small. In fact, several brands are simply shooting video 
with their smart phones and doing nothing more than uploading their videos to such places as 
Facebook, YouTube, Instagram and other social media tools. 
 
You can check out Destination Gettysburg's videos here. As you can see by comparing our early 
videos with some of our latest videos, we've too come a long way. 
 
Here is more about video marketing and its impact on companies big and small. 
 
 

Join the foodie conversation on social media 
 
September continues our 'Foodies' theme focusing on amazing restaurants, wineries, farm markets 
and orchards. We will be highlighting it socially with the hashtag #TasteGettysburg. We encourage 
everyone to use this hashtag as well to help promote our growing foodie scene in Gettysburg! 
 
Social Media Ideas for #TasteGettysburg 

 Share how you prepare your food or behind the scenes action to allow followers to feel 
more connected with you. 

 Debut new menu items exclusively on social media and encourage your followers to share it 
and of course, come try it! 

 Ask your followers to share their favorite experience at your place of business 

 Encourage your customers to share photos/videos as they're experiencing your products 
and to use #TasteGettysburg 

If you have questions about our social media marketing and how to be involved, email Carl 
Whitehill, Director of Communications, at carl@destinationgettysburg.com. 
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Vis i tor  Informat ion Serv ices  
                     

Destination Gettysburg collects visitor feedback 
  
The visitor information staff, through phone calls prior to visits, as well as visitor interaction during 
visits, collects valuable information that Destination Gettysburg staff believes can help its members 
and their understanding of what visitors are looking for. 
  
Among recent analysis: 

 Visitors are interested in walking/biking/hiking trails in the area. 

 Visitors were interested in covered bridges and historic farms in the area. 

 Interest in gluten free/vegan food choices in Adams County 

 Growing number of callers are planning their 2016 vacations  

GettysburgTour ismWorks.com  
                      

Hiring? Let us help you find your next employee 
  
Destination Gettysburg through its partner website - GettysburgTourismWorks.com - provides 
members with a tool to publicize open job opportunities, and now, members can fill out an easy form 
for all their open jobs. 
 
Click here for an easy-to-fill-out form to promote your next job posting. Once we receive the form, 
we'll upload it to the site, where user traffic continues to grow. 
 
For more information about how to use the site or suggestions for content, email Carl Whitehill, 
Director of Communications, at carl@destinationgettysburg.com. 
 

ACE Training  
                     

Front-line, manager training available through A.C.E. program 
  
To date, more than 500 workers in Adams County have taken the A.C.E. Training (Adams County 
Experience Training) program. This training is perfect for any front-line employee who interacts with 
customers as part of their job. 
 
 A.C.E. Training is a customized program built for Adams County that teaches both customer 
service and an understanding of the tourism product in the county. The program also provides 
resources for your employees to help them provide more information and assistance to guests. 
 
 This program is completely online and can be taken from any Internet-connected computer at any 
time. E-learning allows your staff to go through the training at their convenience. The best part - it's 
FREE - no matter how many staff members you have. A.C.E. Get started now at 
www.destinationgettysburg.com/ace. 
 
 Manager training is also available through ACE, and features a special interactive program for 
business managers. The management training program can be taken at 
www.destinationgettysburg.com/acemanage. 
  
If you have questions about ACE Training, email Donna White, Director of Member Services, at 
donna@destinationgettysburg.com.  
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